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I am Vincent Alfidi, a creative Art Director,
Graphic Designer and Illustrator from Rome, Italy.
 
20 years experience of working in advertising and 
branding agencies, with passion about creating strong 
advertising, concept and design. 

Always up to the latest news, trends and technique 
in order to offer new and exciting solutions for 
companies and clients.
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There are three responses 
to a piece of design:
yes, no, and wow. 
Wow is the one to aim for.
— MILTON GLASER
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Art Direction e Branding dell’evento 
Comifar a Lisbona, meeting organizzato 
dal Gruppo Comifar, leader europeo
nella distribuzione farmaceutica e sanitaria. 
Il progetto è stato sviluppato tramite 
un concept che evidenziasse l’unione 
tra l’azienda e i propri collaboratori, 
da qui nasce l’idea del claim: 
“To get there. Together” con l’elaborazione 
di un sistema di pittogrammi dimanici 
creati con gli elementi del logo,  
che hanno permesso lo sviluppo 
di un linguaggio di segni su tutti i vari 
materiali di stampa e digitali.

Comifar
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Creazione del brand “Essentia”, linea 
di olii biologici estratti dalla canapa. 
Per questo progetto mi sono occupato 
dell’identità visiva (naming, logo e claim), 
del packaging, dell’advertising (visual 
pubblicitari stampa e digital) e del sito web.

Essentia
CBD Oil
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Progettazione della nuova identità visiva 
dell’associazione Patrons of the Arts 
in the Vatican Museums, che gestisce 
il restauro e la conservazione della 
collezione d’arte dei Musei Vaticani.
Per questo progetto ho realizzato il logo, 
gli elementi della stationery, il catalogo 
delle opere d’arte e la progettazione 
della UX/UI del sito web.

Patrons 
of the Arts 
in the Vatican 
Museums
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Physiobalance

PhysiobalancePersonal Portfolio 2026Vincent Alfidi Physiobalance

Progettazione dell’identità visiva
del brand “Physiobalance”, linea 
di integratori alimentari naturali adatti 
al recupero alcalino e al pre-allenamento.
Per questo progetto mi sono occupato 
dell’identità visiva (naming e logo), 
del packaging, e dell’advertising 
(visual pubblicitari stampa e digital).
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Progettazione dell’identità visiva 
del brand “Sprintade”, linea di integratori 
professionali adatti alla performance 
sportiva. Per questo progetto mi sono 
occupato dell’identità visiva (naming
e logo), del packaging, dell’advertising 
(visual pubblicitari stampa e digital) 
e dei materiali fieristici.

Sprintade
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Il progetto di Branding “Frank & Serafico” 
è stato curato nei dettagli partendo 
da uno scrupoloso studio sul territorio 
e del prodotto. Oltre al logo e all’identità 
visiva dell’azienda vinicola maremmana, 
sono state realizzate le etichette 
e il packaging delle prime 4 bottiglie 
di vino, lo shooting fotografico, il relativo 
catalogo, la campagna di advertising 
e il sito web.

Frank 
& Serafico
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Realizzazione dell’identità visiva 
del brand “Da Giovanni”, storica gelateria 
del quartiere Parioli di Roma. 
Oltre alla direzione artistica del progetto, 
ho realizzato il design dell’allestimento 
dei 3 nuovi punti vendita (colori ambiente, 
menu magnetici, decorazioni, insegne, 
vetrine, tende), la progettazione 
dei pack (coppette, coni, biscotti, buste 
e carta da asporto), l’advertising, 
del sito web e la strategia comunicativa 
sui social del brand.

Gelateria
da Giovanni
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In occasione dell’apertura del nuovo 
locale in Italia: “The Bulldog Rome” 
(noto marchio olandese) mi sono occupato 
della strategia di comunicazione 
e della realizzazione dei materiali 
di stampa del bar e del ristorante, 
nonchè della strategia digital e social 
del brand.

The Bulldog 
Amsterdam
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WHERE IT
ALL STARTED
In 1970 Henk de Vries and a group of his 
friends visit the ‘Woodstock’ of the 
Netherlands at Kralingsebos. Henk was in 
charge of bringing something to smoke, 
which he did and divided amongst his friends. 
Within hours, to his amazement, he was 
offered to buy the weed he shared. This 
infuriated him and thought what they can do, 
he can do better. Henk drove back to 
Amsterdam to get more, much more than 
original and once back at the festival he 
found himself a nice spot near a little bridge 
to sit and sell his cannabis stuffed in 
matchboxes (which he had picked up along 
the way). Within a short time two police 
officers confronted Henk and were at the 
point to arrest him, when the festival 
organiser Koos Zwart got involved and after 
debate overruled the police, even so much 
that he announced to the crowds via PA that 
Henk was sitting near the little bridge with 
Cannabis for sale. This made Henk the first 
‘legalised’ cannabis dealer of the 
Netherlands and hereby sowed the seed to 
grow this action into an empire.

When Henk returns from Germany in 1974, 
he noticed that his neighbourhood had 
deteriorated, hard drugs had taken control of 
the streets, his neighbours and friends.  Henk 
decided to take action and threw all the 
inventory from the sexshop he had inherited 
from his father in the canal. With the space 
now available he created a safe location for 
neighbours, friends and the occasional tourist 
to buy, chill and smoke some herb. A living 
room for all to enjoy. A strict policy was held 
to keep hard drugs outside the door. The use 
of - what we call cannabis - was illegal in the 
Netherlands at this time and Henk became 
the focus of the local police department, raid 
upon raid took place during the first years of 
operating in the basement of where The 
Bulldog still is. Henk kept a promise to the 
visitors that were taken to the police station, 
after thirty minutes of being held they could 
return and receive replacement of what the 
police had taken from them. This eventually 
lead to great frustration of the police that the 
first steps towards the blind eye policy was 
taken. Henk’s fight was successful, he break 
the rules to create the rules.

According to Derrick Bergman, chairman of 
the Alliance for the lifting of the ban on 
Cannabis (VOC), 
“As founder of The Bulldog, Henk de Vries is 
not only a living legend but also the owner of 
the first global cannabis brand in modern 
history. Since he started in 1974 in a 
basement on the Oudezijds Voorburgwal in 
Amsterdam with The Bulldog, his brainchild 
has grown into an empire with global fame. 
Like no other, Henk de Vries put his stamp on 
the phenomenon that according to Professor 
Egbert Tellegen should have been 
proclaimed ‘the most important Dutch social 
innovation of the past half century’: the 
coffeeshop”. 

The Bulldog is actually the very first 
coffeeshop and until today, the only one with 
its original founders and owner. That means, 
the term ‘coffeeshop’ as we know it today for 
Amsterdam, was coined by Henk. But why 
did he use the term coffeeshop, while ‘coffee’ 
is not what most visitors come for? Henk de 
Vries answers this question for us:

“I wanted to make the connection with a 
coffeehouse, in my opinion that was like a 
living room for neighbourhood residents. 
Some things which were done in other places 
was not allowed, like selling beer under the 
counter and hiding a slot machine behind the 
curtain. I wanted to capture the coffeehouse 
feeling, keep the atmosphere of a living 
room. At the same time I wanted to have an 
international character to the place, that’s 
how the term ‘coffeeshop’ was born.” 

He decided to name his ‘coffeeshop’ after 
the breed of his beloved four legged friend 
Joris, an English Bulldog. A loyal, friendly and 
stubborn animal, one to fight ‘till the end.

THE BULLDOG
TODAY
Right now, decades later, The Bulldog has 
expanded tremendously. The formula of The 
Bulldog proved to be a success. Many 
followed the example and by now the term 
‘coffeeshop’ is recognised in many 
countries. Through the years, The Bulldog 
has become a versatile company and the 
brand has gained more depth. Besides the 
coffeeshops there are also cafes, souvenir 
shops and a hotel with a cannabis friendly 
lounge bar in Amsterdam. 

On Silver Star Mountain in Canada there are 
vacation homes and a hotel with grand café, 
in Rome - the first European location for The 
Bulldog - a grand café and souvenir shop 
and in Ibiza a social club. To top it off 
Permata Ayung, a FIVE star private resort in 
Bali with a series of antique structures from 
Java, each unique and infused with its own 
Indonesian personality (permataayung.com).

Besides locations The Bulldog branched out 
in global distribution of energy-drink, iced 
coffee and smoker products such as rolling 
papers and lighters, a collaboration with 
NEWAMS, a Dutch fashion brand for an 
global exclusive collection and the launching 
of The Bulldog streetwear collection by 
Dream Projects S.r.L, an Italian fashion house 
have come of the ground.

“Because of The Bulldog’s constant 
attention to building a powerful brand, the 
company can truly say that it is currently one 
of the few, if not the only, global cannabis 
brand in the world”.. 

– Jen Knox, MJINews (November 25, 2015. 
The Bulldog: Building a Global Brand in the 
Cannabis Industry).

The living roo
m

of Rome
FREE WIFIKEEP IN

TOUCH ON

08:00 – 00:00 
(SUNDAY – THURSDAY)

08:00 – 02:00 
(FRIDAY & SATURDAY)

THE BULLDOG AMSTERDAM
HOLLAND

THE BULLDOG SILVER STAR
CANADA

THE BULLDOG IBIZA
SPAIN

THE BULLDOG ROME
ITALY

THE BULLDOG ARUBA
ARUBA BONBINI
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#THEBULLDOGAMSTERDAM
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Campagna di Advertising internazionale 
per Mistral Air, compagnia aerea di Poste 
Italiane. La campagna “Smile with us” 
è stata creata per comunicare i valori 
evidenziati nel brief: soddisfazione 
e la felicità per chi viaggia con Mistral Air, 
attraverso una sintesi grafica dove 
il punto di partenza e di arrivo sono
uniti da una rotta aerea che formano un 
sorriso sul visual. La campagna è diventata 
una multisoggetto dinamica grazie 
alla caratterizzazione dei due occhi 
con differenti icone.

Mistral Air
Poste Italiane
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Art Direction e realizzazione dell’identità 
visiva della mostra dedicata alla fotografia 
di viaggio ai Mercati di Traiano, Museo 
dei Fori Imperiali. Per l’evento sono stati 
realizzati tutti i materiali di comunicazione 
stampa e digital (inviti, flyer, locandine, 
programma, stendardi, vele), 
gli allestimenti (wayfinding e pannelli 
informativi), il sito web e il catalogo/libro 
d’arte dell’omonima mostra.

Travel Routes
in Photography
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Realizzazione dell’identità visiva del brand 
“Contesta Rock Hair”, catena internazionale 
di parrucchieri. Il progetto mi ha visto 
coinvolto nel rebranding del marchio 
e nella progettazione visiva dei materiali 
di comunicazione nei punti vendita, 
con particolare attenzione alla 
comunicazione del salone di New York.

Contesta 
Rock Hair
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Progettazione della UX/UI del sito web 
della casa di produzione cinematografica 
indipendente “8 Production”.

8 Production
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